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Business leaders believe that the Strategic Rail Authority, launched today, will have little or no effect in solving the problems on the railways, a survey by the Institute of Directors has found. The survey also discovered that even before the recent Hatfield disaster the railway system was badly failing the needs of business and industry. 

Geraint Day, Business Research Executive at the IoD, said:

“The creation of yet another quango, in the form of the Strategic Rail Authority, will generate little optimism among our members, and I suspect the public at large. The business community is sceptical that real improvements will come about on the rail network as a result of the creation of the SRA.”

The findings of the survey of IoD members, conducted before the Hatfield disaster, revealed that most directors thought passengers, taxpayers and businesses were getting an exceptionally rough deal from the rail network. 

Specifically the survey found that:

· Although 73 per cent of IoD members were in favour of the Government working with the railway industry to bring about improvements, directors were lukewarm about the prospects for the new Strategic Rail Authority, which is due to take up its powers on 

1 February. Only 13 per cent thought that the SRA would make big improvements,     compared with 44 per cent who thought that it would have little effect. 

· Even before the Hatfield disaster, 36 per cent of directors who responded thought that rail services met their business needs poorly or very poorly, compared with 27 per cent who thought that they met their needs well or very well. Only 35 per cent thought them to be adequate for their needs.

· As many as 79 per cent believed that the issue of overcrowding on trains should be on the Government’s agenda as a health and safety issue.
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Geraint Day said:

“Even before the near-chaos that started with the crash at Hatfield, nearly three quarters of IoD members surveyed thought that the passenger and the taxpayer were not getting a fair deal on Britain’s railways.

"In the weeks following the Hatfield crash the IoD asked a group of members for the cost estimates as a result of the delays and disruption on the rail network. The average cost to the businesses affected ran into tens of thousands of pounds. This situation simply cannot continue.”
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Notes

(1) The survey, Britain’s Railways: Still in the Sidings? is available from the IoD Press Office on the number below, and on the IoD website at http://www.iod.co.uk/policy_download.html. It also contains directors’ views on individual train operating companies’ services.

(2) A postal survey of IoD members was carried out in June and July 2000, prior to the latest severe disruption via the monthly publication IoD Policy. It had 553 respondents.
(3) A website survey of IoD members in November in the wake of the post Hatfield disruption and the flooding gave estimates of the consequential costs to business. The median cost of the rail disruption over five weeks came to as much as £14,000 for small or medium sized enterprises and up to £40,000 for larger businesses. There were 580 respondents.

Contact Points:

Geraint Day, Business Research Executive, tel. 020 7451 3286

Ruth Lea, Head of the Policy Unit, tel. 020 7451 3291

       pager: 07626 241749

Steve Reardon, Director of Communications, tel. 020 7451 3263 

         mobile and out of hours. 07881 626330

Richard Taylor, Press Officer, tel. 020 7451 3264

mobile and out of hours. 0421 734886

Notes to Editors:

The Institute of Directors is a non-political organisation with some 70,000 members world-wide, 54,000 in the UK, whose aim is to help directors to fulfil their leadership responsibilities in creating wealth for the benefit of business and society as a whole. To this end the IoD provides an effective voice to represent the interests of its members to government and opinion-formers, and to bring the experience of business leaders to bear on the conduct of public affairs.
