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The crucial element of a successful e-commerce venture is trust, George Cox, Director General of the Institute of Directors, said today. Speaking to the E-Expo Coference at  London's Olympia, Mr Cox explained why building trust is the key to anyone offering e-commerce services.

"E-commerce opens up the potential for huge cost savings. Yet, how can the buyer assess the risks for timely delivery, quality and support? The important aspect of any purchasing decision, is to make a decision you do not regret", he said. 

Mr Cox told the Conference that an essential element of trust was brand.

"If you have not had previous contact with a retailer, you will still buy if you trust their brand. The attempts to create new brands have been the big cash consumer for the dot.coms. In many cases these start-ups ran out of money before their revenues could cover the costs. 

"One could argue that the future belongs to the established brands that can adapt, rather than the start-ups. It should become apparent in the very near future whether it really is possible to establish a new brand quickly enough to sieze market share before the already established retailers can exploit their natural advantage."

Mr Cox said that new business opportunities still existed but they lay in genuine innovation; offering something new; not simply offering a new process or delivering an existing service. 

A possible solution to the problem of trust for both consumers and retailers is to create official middlemen, Mr Cox believes. Dubbed 'infomediaries' the middlemen would act as a dedicated trade exchange dealing with payments, logistics and complaints on behalf of both buyer and seller. 
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"Last year saw a dramatic growth in numbers for the existing range of trade exchanges, with perhaps 2500 plying their various trades across the Internet. Most focused simply on driving down purchase prices. The next two years will see major consolidation with the vast bulk of business being conducted on less than 200 exchanges around the world", Mr Cox said. 
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Contact Points:

George Cox, Director General, tel: 020-7 451 3263

Steve Reardon, Director of Communications, tel:020-7 451 3263

                                                 mobile and out of hours:07881 626330

Richard Taylor, Press Office, tel:020-7 451 3264

mobile and out of hours:0421 734886

Notes to Editors:

The Institute of Directors is a non-political organisation with some 70,000 members world-wide, including 54,000 in the UK, whose aim is to help directors to fulfil their leadership responsibilities in creating wealth for the benefit of business and society as a whole. To this end the IoD provides an effective voice to represent the interests of its members to government and opinion-formers, and to bring the experience of business leaders to bear on the conduct of public affairs.
