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NEWS 
Ad stats latest

Latest figures suggest that the advertising recovery is speeding up. TV will be the leading driver of growth for 2010, with revenues set to increase by an estimated 9.1% across the year. The overall forecast for the year has also been upgraded to 3.3%, which is very good news.

The figures are from the AA/Warc Expenditure Report, and provide the most comprehensive measure of UK advertising activity encompassing print, TV, digital, cinema and out of home.

Health Policy

Health Secretary Andrew Lansley today told the BMA annual conference that his Department will take an evidence-based approach to dealing with public health. 

He warned against ‘constantly lecturing people’ and emphasised that behavioural change will be the key to reducing consumption of salty foods. Lansley is expected to outline his plans in detail later this year, in a public health strategy paper. 

Cookie coalition

The Article 29 Group, the EU data protection advisory body, published this opinion last week calling for prior consent to be obtained from users for online cookies. European media and advertising industry bodies responded by saying the opinion was out of step with online businesses and would make the internet a clumsy place for consumers.  

We back the use of cookies - as beneficial to the consumer, to business and to the way we all navigate the internet.

Lord Puttnam
Completely incidentally, Lord Puttnam gave a speech last night on how to engage young people. He told us how Parliament can learn from Amazon’s use of cookies:

"Hello David Puttnam. We noticed that you're developing a growing interest in contemporary jazz. Are you aware of the following CDs that have been released in the past couple of weeks?
So, for jazz from Amazon.com - read ‘climate change’ from Parliament.com. Why shouldn’t every citizen of this country directly connect and learn about the issues that most affect their lives through simple and immediate access to whatever parallel activity is taking place in Parliament?”

55% say ‘Not Bad’

Many thanks to those of you who completed our readership survey. We’ll try to implement some of your suggestions over the next couple of weeks. The lucky winner is a chap called David from MTV. David, we’ll be in touch about that drink shortly.S
More?

· Channel 4’s Samira Ahmed looks at the future of the COI
· Ian Barber says ‘No’ to ad bans in Children & Young People Now magazine
· Sexism in advertising – Comment is free
· Feature on Channel 4 funding
· Online TV viewing measurements to be trialed by Barb
· Brazilians are pessimists too!
Ads of the week
First up, this touching video from Google. It was made by Google Creative Labs and was aired on TV during this year’s Super Bowl, and still has a strong online presence. There is also a Tiger Woods spoof, but it’s not brilliant.

Parisian Love - Google


Not strictly an ad, but this five minute clip shows how Leo Burnett and Serbian charity B92 executed a ‘hunger strike against hunger’ campaign, using just about every medium they could. It won the Grand Prix at the recent EACA Care Awards.

Hunger strike against Hunger
Debating Group extra
For those of you who missed the last Debating Group discussion on council newspapers a transcript is now available online.

In related news, new Communities Secretary Eric Pickles indicated the government’s desire to tighten the rules around these ‘town hall Pravdas’. 

EVENTS 
Agency v. Clients Triathlon – 2nd July 

MCCA and Haymarket are joining forces for The Prostate Cancer Charity, and sponsoring a Marketing Industry Triathlon, at Dorney Lake, Windsor. Participants can choose to go alone or take part of a relay. The promotional material is billing the event as a ‘head-to-head with your client/agency’. Click this to register.

ISBA Annual Lunch – 6th July

Tuesday 6 July 2010 at The Dorchester, Park Lane, London W1. Drinks reception is at 12.30pm with Lunch at 1pm. Sponsored by Royal Mail.

The speaker at this year’s event is David Abraham, the new Chief Executive of Channel 4. David joined Channel 4 from UKTV, where he was Chief Executive.  Prior to that he was President and General Manager for TLC at Discovery Networks USA, and before that Founding Partner and Chief Operating Officer of the mould-breaking St. Luke’s advertising agency. This puts him in a unique position to comment on the issues that broadcasters and advertisers face. 

Tickets are available to non-members at £150 (+VAT) and to ISBA members at £120 (+VAT). To secure your seat at the lunch, download a booking form and return to Elvira Bagge at ISBA. Alternatively you can host your own table and take advantage of the limited offer - book a table for 10 before 4th June and only pay for 9 places. Contact Elvira (020 7291 9020) for enquiries. 
Appeal To & Engage Today’s Children & Their Parents – 28th September

Respond to the latest trends and deliver targeted campaigns across different media channels at Marketing’s September conference. Book before 12th August and save £100. Visit the event website.

AA Chief Tim Lefroy will be talking about the current regulations, ethical guidance and CHECK. 
DPA Digital Publishing Awards – 18th November
                                                       

Entry to the 2010 Digital Publishing Awards, the top event in the digital publishing sector, bringing recognition and status to winning brands, teams and individuals, opened for online entries on Tuesday 4th May.

Awards will be presented at a Gala Dinner that follows the DPA Annual Digital Publishing Conference, 18th November, the De Vere Grand, Brighton. For further information visit the dedicated website
Debating Group - dates for your diary

Below are the advance dates for upcoming Debating Group debates:

18 October 2010 (Direct Marketing Association)

29 November 2010 (Advertising Association)

24 January 2011 (Chartered Institute of Marketing)

Further information about the Debating Group is here. 

Receiving this indirectly? Contact us to sign up to ‘advertising matters’.

Do you tweet? Follow us on Twitter.
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